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What’s included in  
this brand guideline?
This brand guideline is intended for use in all 
communications to SAG partners only. It is a 
SAG brand overlay with a unique hero color 
that visually identifies that the asset is  
intended for a partner audience. 
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Our brandmark is the cornerstone of our identity consisting of a symbol and word-mark. The brandmark is a recognizable visual identifier of SAG. As such its usage 
is strictly controlled. Partners can use it only when co-branding SAG assets. All rules regarding color, spacing and positioning apply.

* Templates are available for co-branded assets on the impartner portal. Only these assets can be used by partners with the SAG brandmark. Any other usage must be approved by the central brand team. 

01: Brandmark
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Our collection of logos includes the Primary Logo (Horizontal lock-up), Secondary Logo (Vertical lock-up), and Software AG Symbol.

Primary logo
We lead with our primary logo in most of our communications,  
key expressions, and touch points across our brand

Secondary logo
The secondary logo is best used as an alternative 
option when space is a concern, i.e., square or  
vertical compositions.

Software AG Symbol
Our stand-alone symbol should be used for unique 
applications only, i.e., favicon and social media 
profile images

01: Brandmark logo family
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The way PartnerConnect is written is part of its 
brand. 

•	 Each word is sentence case

•	 No space between words

•	 Font weight is consistent with the sentence it is 
written in – Roboto Light or Roboto Bold

PartnerConnect in headline PartnerConnect in sub-headline

01: PartnerConnect logo type

Become an  
ISV partner
Build a standout solution with Software AG’s PartnerConnect program

July 2022

Become a  
PartnerConnect  
ISV partner
Build a standout solution with Software AG

July 2022

PartnerConnect as overline

Become an ISV  
partner
Build a standout solution with Software AG

July 2022

Pa r t n er C o n n ec t

PartnerConnect

Sentence case

No space
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SAG has many different types of partners: 

1.	 Implementation

2.	 Sales

3.	 Solutions

4.	 Global Alliance

5.	 Technology Partners

6.	 ISV

7.	 GSI

These partners can be SELECT or PREMIUM level

Each type and level has a corresponding badge.

These badges can be found for use by partners on the impartner portal for use in print (CMYK) 

or digital communications (RGB). They may only be altered in the following two ways: Text may 

be translated to local language and they can be resized.

P R E M I E R S E L E C T

02: Partner badges
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03: Color
Primary colors

Tertiary color PartnerConnect color

Primary colors

Core Dark 120

#011F3D

RGB: 1 - 31 - 61

CMYK: 100 - 90 - 13 - 68 

Pantone: 289

Bright Pulse 600

#8E3CF7

RGB: 142 - 60 - 247

CMYK: 63 - 76 - 0 - 0 

Pantone: 2665

Bright Sense 500

#3CC1B7

RGB: 60 - 193 - 183

CMYK: 81 - 0 - 39 - 0 

Pantone: 326

Deep Pulse 270

#3B2C5E

RGB: 59 - 44 - 94

CMYK: 85 - 86 - 3 - 14 

Pantone: 2112

Bright Sense 260

#1C5569

RGB: 28 - 85 - 105

CMYK: 89 - 22 - 34 - 65 

Pantone: 2182

Bright Life 540

#D9EC27

RGB: 217 - 236 - 39

CMYK: 25 - 0 - 98 - 0 

Pantone: 389

Partner Blue

#1C8CE3

RGB: 28 - 140 - 227

CMYK: 75 - 38 - 0 - 0

Pantone: 279 

Core Dark 950

#FDF2F4

RGB: 240 - 242 - 244

CMYK: 4 - 2 - 2 - 0 

Core Light 930

#F2F2EA

RGB: 242 - 242 - 234

CMYK: 2 - 2 - 10 - 0 

Pantone: 9043

White

#FFFFFF

RGB: 255 - 255 - 255

CMYK: 0 - 0 - 0 - 0 

Main brand colors Functional accent colors to highlight key information

Accent color, use sparingly for icons & decorative elements
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PartnerConnect color use case PartnerConnect color gradients

03: Color—PartnerConnect

Core Dark 120

#011F3D

RGB: 1 - 31 - 61

CMYK: 100 - 90 - 13 - 68 

Pantone: 289

Core Light 930

#F2F2EA

RGB: 242 - 242 - 234

CMYK: 2 - 2 - 10 - 0 

Pantone: 9043

White

#FFFFFF

RGB: 255 - 255 - 255

CMYK: 0 - 0 - 0 - 0 

Partner Blue

#1C8CE3

RGB: 28 - 140 - 227

CMYK: 75 - 38 - 0 - 0

Pantone: 279 

Partner Deep Blue

#10568B

RGB: 16 - 86 - 139

CMYK: 96 - 70 - 21 - 5 

Pantone: 7692

#10568B	 Partner Deep Blue 350

#D9EFFC	 Blue 950

#A9DAF8	 Blue 850

#1C8CE3	 Partner Blue 550

#79C3F3	 Blue 750

#4AACEE	 Blue 650

#0B385B	 Blue 250

#1776BF	 Blue 450
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Here are several brand-in-action  
examples using the PartnerConnect 
color use case.

26Insert document headline here

document-name-asset-type-bu-product-capbility-en

ABOUT SOFTWARE AG

 

H2–light 24/32pt
H3–bold 18/24pt
Body default–9/14pt. BoXimil ma voluptatum quas aliquam, quide delitium quaepro odit a volupita nissitior aut quo 
ipsum nempor a soluptia consed ute volo blaborepella is modit volo maxim cupicta tquunt odisto volorro test et 
voles et fugias antecat ibercip iendest molo id ullori dolor aut reror andaerum quatecte que nobitiscidem rem. Nem 
nonsequo omnissimusam nesed quis ipici omnim:

1. Numberd list–9/14pt Tiorempor ra doloremo maximodi aut idusciustis volorer 

2. Numberd list–9/14pt Epudae eossumet aut ute venducima aut eseriat at. Fic tet, idundiciunt audist, sit, utaa 
consequia ipiet et, utem dolo cor si quis num ea nobis et fugia quiame ni que voluptatur, coribus daest

Body bold–9/14pt
Body default—9/14pt. Tiorempor ra doloremo maximodi aut idusciustis volorer epudae eossumet aut ute venducima 
aut eseriat at. Fic tet, idundiciunt audist. 

Body bold–9/14pt
Body default—9/14pt. Tiorempor ra doloremo maximodi aut idusciustis volorer epudae eossumet aut ute venducima 
aut eseriat at. Fic tet, idundiciunt audist. 

Take the next step
Body bold – 9/14pt
Body light–9/14pt  BoXimil ma voluptatum quas aliquam, quide delitium 
quaepro odit a volupita nissitior aut quo ipsum nempor a soluptia consed ute.

Body bold – 9/14pt

17Insert document headline here

H3–bold 18/24pt
Body last–9/14pt. Tiorempor ra doloremo maximodi aut idusciustis volorer epudae eossumet aut ute venducima 
aut eseriat at. Fic tet, idundiciunt audist, sit, uta parum ad elluptatiat es dolecus molorerro ipicidu scitaerunt et eius 
ut estis ma consequia ipiet et, utem dolo cor si quis num ea nobis et fugia quiame ni que voluptatur, coribus daest, 
auditaq uaspisquos denihilleste numquodis molorit que simporpore verio corestibus, occum del modita ipiendi 
comnihicit es ipsanisquis volest, volupta temolo bearciis ex essit pro culpa volupta tureperumque porro es ad quam 
consequas dolectam rem sinctur? 

H5–bold 12/18pt 
Body last–9/14pt. BoXimil ma voluptatum quas aliquam, quide delitium quaepro odit a volupita nissitior aut quo 
ipsum nempor a soluptia consed ute volo blaborepella is modit volo maxim cupicta tquunt odisto volorro test et 
voles et fugias antecat ibercip iendest molo id ullori dolor aut reror andaerum quatecte que nobitiscidem rem. Nem 
nonsequo omnissimusam nesed quis ipici omnim sunt ma que dolum evender feribus, sitiorae volenditatem apitiae 
vitae pores mos eatquas molupta delis endunt.

Product Unit 1 Unit 2 Unit 3 Unit 4

Product 1 Subject 1 Subject 1.2 Subject 1.3 Subject 1.4

Product 2 Subject 2 Subject 2.2 Subject 2.3 Subject 2.4

Product 3 Subject 3 Subject 3.2 Subject 3.3 Subject 3.4

Product 4 Subject 4 Subject 4.2 Subject 4.3 Subject 4.4

Product 5 Subject 5 Subject 5.2 Subject 5.3 Subject 5.4

Product 6 Subject 6 Subject 6.2 Subject 6.3 Subject 6.4

Product 7 Subject 7 Subject 7.2 Subject 7.3 Subject 7.4

h5-bold 12/18pt
Body - default 9/14pt. Risqui commolo ribearu 
ptatissinis minvero dolorum fugiatur? Qui re 
inienih ilibusdam idel id quis es vellaccus aut aspel 
estotae nullace minvero dolorum reriaer.

h5-bold 12/18pt
Body - default 9/14pt. Risqui commolo ribearu 
ptatissinis minvero dolorum fugiatur? Qui re 
inienih ilibusdam idel id quis es vellaccus aut aspel 
estotae nullace minvero dolorum reriaer.

PartnerConnect:
Simplify the 
Conneced World
Translate your business strategy 
into an operating model

Text box
Core Dark

Text color
White

Icons
Partner Connect Blue

Text
Core Dark

Stream graphic
Partner Connect Blue

Background
Core Dark

Callout box
Core Light

Backgroud
White

Footer banner
Core Dark

CTA banner
Partner Connect Blue

Text color
Core Dark

Highlight Text color
Partner Connect Blue

03: Color—PartnerConnect, Brand-in-action
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Here are several brand-in-action  
examples using the PartnerConnect 
color use case.

16Insert document headline here

H2–light 24/32pt
Body–light 9/14pt. Tiorempor ra doloremo maximodi aut idusciustis volorer epudae eossumet aut ute venducima 
aut eseriat at. Fic tet, idundiciunt audist, sit, uta parum ad elluptatiat es dolecus molorerro ipicidu scitaerunt et eius ut 
estis ma consequia ipiet et, bold num ea nobis et fugia quiame ni que voluptatur, coribus daest, auditaq uaspisquos 
denihilleste numquodis molorit que simporpore verio corestibus, occum del modita ipiendi comnihicit es ipsanisquis 
volest, volupta temolo bearciis ex essit pro culpa volupta tureperumque porro es ad quam consequas dolectam rem 
sinctur? 

Body–light 9/14pt. Qui de alissit estibusda cullorr ovidesto maximus trumque niminci lliciat omnis est ilit inimolori 
doles vel molorit vides debisciae provitis dolenis sum, omnitasperum dolorem est preruptam non pos acestem que 
voluptatet unt, cus di aliquo volore, nime deriae voluptat fugiaecum si dem derum doluptio:

 Bulleted list–9/14pt. Ut laborenimus dus autemqui cor modis nectati isinusa pore ped magnam adicitium 
ant, in endus commod quatur, qui ulpa accus dolectiate

 Bulleted list–9/14pt. Di doluptatus rersper natur, coreic tem arum faccusa eptates equiae lauda sectia veles 
dis samenda ndendel essinciis vendio. 

 Bulleted list last–9/14pt. Ut aut de idusdae nihil eat aut vitas non conet etur si demque eaquae volorestiis 
voluptia conese, quibus, odis esto eum quas quid experitate pedi as moluptas dolorepe preraer umquias 
inctur, sit harios eat aut verioriorum volo quunt, autatist a quidunt? 

Body last–light 9/14pt. BoXimil ma voluptatum quas aliquam, quide delitium quaepro odit a volupita nissitior aut 
quo ipsum nempor a soluptia consed ute volo blaborepella is modit volo maxim cupicta tquunt odisto volorro test et 
voles et fugias antecat ibercip iendest molo id ullori dolor aut reror andaerum quatecte que nobitiscidem rem. Nem 
nonsequo omnissimusam nesed quis ipici omnim sunt ma que dolum evender feribus, sitiorae volenditatem apitiae 
vitae pores mos eatquas visit https://www.softwareag.com.

h5-bold 12/18pt
Body - default 9/14pt 
Risqui commolo ribearu pta-
tissinis minvero dolorum fu-
giatur? Qui re inienih ilibusdam 
idel id quis es vellaccus aut 
aspel estotae nullace reriaer.

h5-bold 12/18pt
Body - default 9/14pt 
Risqui commolo ribearu pta-
tissinis minvero dolorum fu-
giatur? Qui re inienih ilibusdam 
idel id quis es vellaccus aut 
aspel estotae nullace reriaer.

h5-bold 12/18pt
Body - default 9/14pt 
Risqui commolo ribearu pta-
tissinis minvero dolorum fu-
giatur? Qui re inienih ilibusdam 
idel id quis es vellaccus aut 
aspel estotae nullace reriaer.

Insert document headline hereInsert document headline here

H2–light 24/32ptBody–light 9/14pt. Tiorempor ra doloremo maximodi aut idusciustis volorer epudae eossumet aut ute venducima aut eseriat at. Fic tet, idundiciunt audist, sit, 

uta parum ad elluptatiat es dolecus molorerro ipicidu 
scitaerunt et eius ut estis ma consequia ipiet et, bold 
num ea nobis et fugia quiame ni que voluptatur, coribus 
daest, auditaq uaspisquos denihilleste numquodis mol-
orit que simporpore verio corestibus, occum del modita 
ipiendi comnihicit es ipsanisquis volest, volupta temolo 
bearciis ex essit pro culpa volupta tureperumque porro 
es ad quam consequas dolectam rem sinctur? 

Body–light 9/14pt. Qui de alissit estibusda cullorr 
ovidesto maximus trumque niminci lliciat omnis est ilit 
inimolori doles vel molorit vides debisciae provitis do-
lenis sum, omnitasperum dolorem est preruptam non 
pos acestem que voluptatet unt, cus di aliquo volore, 
nime deriae voluptat fugiaecum si dem derum doluptio:

 Bulleted list–9/14pt. Ut laborenimus dus 
autemqui cor modis nectati isinusa pore ped 
magnam adicitium ant, in endus commod quatur, 
qui ulpa accus dolectiate

 Bulleted list–9/14pt. Di doluptatus rersper natur, 
coreic tem arum faccusa eptates equiae lauda 
sectia veles dis samenda ndendel essinciis 
vendio. 

 Bulleted list last–9/14pt. Ut aut de idusdae nihil 
eat aut vitas non conet etur si demque eaquae 
volorestiis voluptia conese, quibus, odis esto eum 
quas quid experitate pedi as moluptas dolorepe 
preraer umquias inctur, sit harios eat aut veriori-
orum volo quunt, autatist a quidunt? 

Body last–light 9/14pt. BoXimil ma voluptatum quas 
aliquam, quide delitium quaepro odit a volupita nissitior 
aut quo ipsum nempor a soluptia consed ute volo 
blaborepella is modit volo maxim cupicta tquunt odisto 
volorro test et voles et fugias antecat ibercip iendest 
molo id ullori dolor aut reror andaerum quatecte que no-
bitiscidem rem. Nem nonsequo omnissimusam nesed 
quis ipici omnim sunt ma que dolum evender feribus, 
sitiorae volenditatem apitiae vitae pores mos eatquas 
visit https://www.softwareag.com.

H3–bold 18/26pt
Body–light 9/14pt. Tiorempor ra doloremo maximodi 
aut idusciustis volorer epudae eossumet aut ute 
venducima aut eseriat at. Fic tet, idundiciunt audist, sit, 
uta parum ad elluptatiat es dolecus molorerro ipicidu 
scitaerunt et eius ut estis ma consequia ipiet et, utem 
dolo cor si quis num ea nobis et fugia quiame ni que 
voluptatur, coribus daest, auditaq uaspisquos denihill-
este numquodis molorit que simporpore verio cores-
tibus, occum del modita ipiendi comnihicit es ipsanis-
quis volest, volupta temolo bearciis ex essit pro culpa 
volupta tureperumque porro es ad quam consequas 
dolectam rem sinctur? 

H5–bold 12/18pt 
Body last–light 9/14pt. BoXimil ma voluptatum quas 
aliquam, quide delitium quaepro odit a volupita nissitior 
aut quo ipsum nempor a soluptia consed ute volo 
blaborepella is modit volo maxim cupicta tquunt odisto 
volorro test et voles et fugias antecat ibercip iendest 
molo id ullori dolor aut reror andaerum quatecte que no-
bitiscidem rem. Nem nonsequo omnissimusam nesed 
quis ipici omnim sunt ma que dolum evender feribus, 

Quote–18/24pt. Utem et est, odit, utet is a susdae etum, 
omnienis con nis am rae int et, consequi is sitenim ilitatur? 
Itaquam ditat labor re omnisci usandae nullatur adia et, 
—  Quote name, Position, CompanyAd quis doluptatati veliquibus.

PartnerConnect:
Simplify the 
Connected World
Translate your business strategy 
into an operating model

Stream graphic
Partner Blue

Icons
Partner Blue

Background
Core Light

Text box
Core Light

Callout box
Core Light

Backgroud
White

Quote Callout box
Partner Deep Blue

Text color
Core Dark

Text color
Core Dark

03: Color—PartnerConnect, Brand-in-action
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17Insert document headline here

H3–bold 18/24pt
Body last–9/14pt. Tiorempor ra doloremo maximodi aut idusciustis volorer epudae eossumet aut ute venducima 
aut eseriat at. Fic tet, idundiciunt audist, sit, uta parum ad elluptatiat es dolecus molorerro ipicidu scitaerunt et eius 
ut estis ma consequia ipiet et, utem dolo cor si quis num ea nobis et fugia quiame ni que voluptatur, coribus daest, 
auditaq uaspisquos denihilleste numquodis molorit que simporpore verio corestibus, occum del modita ipiendi 
comnihicit es ipsanisquis volest, volupta temolo bearciis ex essit pro culpa volupta tureperumque porro es ad quam 
consequas dolectam rem sinctur? 

H5–bold 12/18pt 
Body last–9/14pt. BoXimil ma voluptatum quas aliquam, quide delitium quaepro odit a volupita nissitior aut quo 
ipsum nempor a soluptia consed ute volo blaborepella is modit volo maxim cupicta tquunt odisto volorro test et 
voles et fugias antecat ibercip iendest molo id ullori dolor aut reror andaerum quatecte que nobitiscidem rem. Nem 
nonsequo omnissimusam nesed quis ipici omnim sunt ma que dolum evender feribus, sitiorae volenditatem apitiae 
vitae pores mos eatquas molupta delis endunt.

Product Unit 1 Unit 2 Unit 3 Unit 4

Product 1 Subject 1 Subject 1.2 Subject 1.3 Subject 1.4

Product 2 Subject 2 Subject 2.2 Subject 2.3 Subject 2.4

Product 3 Subject 3 Subject 3.2 Subject 3.3 Subject 3.4

Product 4 Subject 4 Subject 4.2 Subject 4.3 Subject 4.4

Product 5 Subject 5 Subject 5.2 Subject 5.3 Subject 5.4

Product 6 Subject 6 Subject 6.2 Subject 6.3 Subject 6.4

Product 7 Subject 7 Subject 7.2 Subject 7.3 Subject 7.4

h5-bold 12/18pt
Body - default 9/14pt. Risqui commolo ribearu 
ptatissinis minvero dolorum fugiatur? Qui re 
inienih ilibusdam idel id quis es vellaccus aut aspel 
estotae nullace minvero dolorum reriaer.

h5-bold 12/18pt
Body - default 9/14pt. Risqui commolo ribearu 
ptatissinis minvero dolorum fugiatur? Qui re 
inienih ilibusdam idel id quis es vellaccus aut aspel 
estotae nullace minvero dolorum reriaer.

21Insert document headline here

H3–bold 18/24pt
Body last–9/14pt. Tiorempor ra doloremo maximodi 
aut idusciustis volorer epudae eossumet aut ute 
venducima aut eseriat at. Fic tet, idundiciunt audist, sit, 
uta parum ad elluptatiat es dolecus molorerro ipicidu 
scitaerunt et eius ut estis ma consequia ipiet et, utem 
dolo cor si quis num ea nobis et fugia quiame ni que 
voluptatur, coribus daest, auditaq uaspisquos denihill-
este numquodis molorit que simporpore verio cores-
tibus, occum del modita ipiendi comnihicit es ipsanis-
quis volest, volupta temolo bearciis ex essit pro culpa 
volupta tureperumque porro es ad quam consequas 
dolectam rem sinctur? 

H5–bold 12/18pt 
Body last–9/14pt. BoXimil ma voluptatum quas ali-
quam, quide delitium quaepro odit a volupita nissitior 
aut quo ipsum nempor a soluptia consed ute volo 

blaborepella is modit volo maxim cupicta tquunt odisto 
volorro test et voles et fugias antecat ibercip iendest 
molo id ullori dolor aut reror andaerum quatecte que no-
bitiscidem rem. Nem nonsequo omnissimusam nesed 
quis ipici omnim sunt ma que dolum evender feribus, 
sitiorae volenditatem apitiae vitae pores mos eatquas 
molupta delis endunt.

H5–bold 12/18pt 
Body last–9/14pt. BoXimil ma voluptatum quas ali-
quam, quide delitium quaepro odit a volupita nissitior 
aut quo ipsum nempor a soluptia consed ute volo 
blaborepella is modit volo maxim cupicta tquunt odisto 
volorro test et voles et fugias antecat ibercip iendest 
molo id ullori dolor aut reror andaerum quatecte que no-
bitiscidem rem. Nem nonsequo omnissimusam nesed 
quis ipici omnim sunt ma que dolum evender feribus, 
sitiorae volenditatem apitiae vitae pores mos eatquas 
molupta delis endunt.

Product Unit 1 Unit 2 Unit 3 Unit 4

Product 1 Subject 1 Subject 1.2 Subject 1.3 Subject 1.4

Product 2 Subject 2 Subject 2.2 Subject 2.3 Subject 2.4

Product 3 Subject 3 Subject 3.2 Subject 3.3 Subject 3.4

Product 4 Subject 4 Subject 4.2 Subject 4.3 Subject 4.4

Product 5 Subject 5 Subject 5.2 Subject 5.3 Subject 5.4

Product 6 Subject 6 Subject 6.2 Subject 6.3 Subject 6.4

Product 7 Subject 7 Subject 7.2 Subject 7.3 Subject 7.4

PartnerConnect:
Simplify the 
Connected World

Table of contents

01 Aliquam dictum maximus eros nec sagittis. . 

02 Duis eu libero risus. Donec et hendrerit enim. 

03 Class aptent taciti sociosqu ad litora torquent per conubia nostra.

04 Vestibulum nibh erat, commodo et mollis lobortis, lobortis nec metus. 

05 In hac habitasse platea dictumst. 

Text box
White

Text color
Core Dark

Highlighted Text
Partner Blue

Background
White

Stream graphic
Partner Blue

Text color
Core Dark

Backgroud
White

Backgroud
White

Text color
Core Dark

Here are several brand-in-action  
examples using the PartnerConnect 
color use case.

03: Color—PartnerConnect,Brand-in-action
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All SAG assets that are co-branded by partners must use Software AG’s corporate typeface: Roboto and Segoe UI

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789

R O B OT O

S E G O E  U I

04: Typography
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We use Roboto for all Latin, Greek and Cyrillic scripts.

For all other languages not supported by Roboto, we use Noto typeface family. Noto is a collection of high-quality fonts with multiple weights and widths, supporting 
global communication in more than 1,000 languages and over 150 writing systems.� Please reference the chart below:

04: Typography—Non English languages

Language

German

French

Spanish

Portuguese

Italian

Bulgaria

Typeface

Roboto

Roboto

Roboto

Roboto

Roboto

Roboto

Language

Japanese

Korean

Chinese

Saudi Arabia

Israel

Typeface

Noto Sans Japanese

Noto Sans Korean

Noto Sans Chinese

Noto Sans Arabic

Noto Sans Hebrew
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Our PartnerConnect photo library showcases people working together, collaborating and finding success through joint effort, synergy and winning as a team.

Please make sure that photos chosen are not kitsch or obviously posed. 

05: Photography
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Icons are simple visual representations that help us depict a variety of complex ideas and technologies. Our icons are open and straightforward, just like our brand.

Every icon should share our outline style and structure to unify our communications, brand expression and experience.

Approved BG colors Approved BG colors Approved BG colors

06: Iconography

PartnerConnect BlueCore Dark iconWhite icon
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Icons are simple visual representations that help us depict a variety of complex ideas and technologies. Our icons are open and straightforward, just like our brand.

Every icon should share our outline style and structure to unify our communications, brand expression and experience.

06: Iconography
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Our graphic textures, called ‘Living flow’, express the idea of ‘living connections’, & help us own a space visually while adding expression and dynamism to layouts.

For PartnerConnect we use our Partner-blue Living Flow graphic textures. This is only for use in “TO Partner” communications and marketing for the PartnerConnect  
program. This creates an instantly recognizable visual identity uniquely for communications to partners.

07: Graphic language

Partner Blue - Hero living flows Partner Blue - Secondary living flows
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Our graphic textures, called ‘Living flow’, express the idea of ‘living connections’, & help us own a space visually while adding expression and dynamism to layouts.

07 : Graphic language—Examples

Partner
Connect
event copy
Partner Connect location
July 7-9, 2022

Classification: Internal

PartnerConnect
Brand Style Guideline
Explore “To Partner” brand-in-action examples

Katharina Schoening / Manager, Partner Marketing / July 2022

© 2022 Software AG. All rights reserved.5

E V E N T  H E A D L I N E :

Simplify the
Connected 
World

E V E N T  H E A D L I N E :

Simplify the
Connected 
World

PartnerConnect:
Simplify the 
Connected World

Table of contents

01 Aliquam dictum maximus eros nec sagittis. . 

02 Duis eu libero risus. Donec et hendrerit enim. 

03 Class aptent taciti sociosqu ad litora torquent per conubia nostra.

04 Vestibulum nibh erat, commodo et mollis lobortis, lobortis nec metus. 

05 In hac habitasse platea dictumst. 

Partner Connect message
Partner Connect messaging goes here

Learn how
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Ads w/ photography

08: Brand in action

PartnerConnect
messaging

Talk to an expert

Partner
Connect 
messaging

Talk to an expert

PartnerConnect 
messaging

Talk to an expert

Partner
Connect
messaging

Talk to an expert

PartnerConnect 
messaging

Talk to an expert



21S o f t w a r e  A G  P a r t n e r C o n n e c t  “ t o  p a r t n e r ”  b r a n d  g u i d e l i n e s

Ads w/ Partner Blue stream

08: Brand in action

PartnerConnect
messaging

Talk to an expert

Partner
Connect 
messaging

Talk to an expert

PartnerConnect 
messaging

Talk to an expert

Partner
Connect
messaging

Talk to an expert

PartnerConnect 
messaging

Talk to an expert
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Social media graphics

SAG will have specific social media communications towards partners. These events should all be branded as PartnerConnect.
The hashtags #sagpartner and #sagpartnerconnect should always be used. If a graphic is used, it should use the Blue Living Flow.

Enterprise 
management is 
hard. We can help 
make it easier. 

Talk to an expert

PartnerConnect 
headline goes here
PartnerConnect sub-headline

Talk to an expert

PartnerConnect 
headline goes here
PartnerConnect sub-headline

Talk to an expert

Enterprise 
management is 
hard. We can help 
make it easier. 

Talk to an expert

08: Brand in action
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08: Brand in action
26Insert document headline here

document-name-asset-type-bu-product-capbility-en

ABOUT SOFTWARE AG
The digital transformation is changing enterprise IT landscapes from inflexible application silos to modern software platform-driven IT architectures which deliver the openness, speed and agility needed to 
enable the digital real-time enterprise. Software AG offers the first end-to-end Digital Business Platform, based on open standards, with integration, process management, in-memory data, adaptive application 
development, real-time analytics and enterprise architecture management as core building blo cks. The modular platform allows users to develop the next generation of application systems to build their 
digital future, today. With over 45 years of customer-centric innovation, Software AG is ranked as a leader in many innovative and digital technology categories. Learn more at www.SoftwareAG.com. 

© 2022 Software AG. All rights reserved. Software AG and all Software AG products are either trademarks or registered trademarks of Software AG.  
Other product and company names mentioned herein may be the trademarks of their respective owners.
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White paper and/or Fact sheet
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SAG will have specific events towards partners. These events should all be branded as PartnerConnect events.  
These will all use the Blue highlight color documented in previous chapters as the audience is partners. 

To make this turnkey for SAG teams who have an interface to partners, an event-in-the box kit is proposed.

This will include templates with the PartnerConnect logo and look and feel for the following items:

•	 PowerPoint Template with PartnerConnect Title Page using Blue Living Flow as a background (core light and core dark version)

•	 PartnerConnect Video start frames and end frames

•	 PartnerConnect Email and landing page templates that use Living Flow Blue

•	 PartnerConnect virtual event graphic, used for backgrounds screens via Zoom, Teams etc

•	 PartnerConnect physical event templates such as kakemonos, horizontal and vertical banners, welcome desk banner, posters, direction 

cards, attendee badges that use Living Flow Blue . These can be customized by the local team into the appropriate language. 

08: Events
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08: Events
Classification: Internal

PartnerConnect
Brand Style Guideline
Explore “To Partner” brand-in-action examples

Katharina Schoening / Manager, Partner Marketing / July 2022

© 2022 Software AG. All rights reserved.1

Classification: Internal

PartnerConnect
Brand Style Guideline
Explore “To Partner” brand-in-action examples

Katharina Schoening / Manager, Partner Marketing / July 2022

© 2022 Software AG. All rights reserved.2

Classification: Internal

PartnerConnect
Brand Style Guideline
Explore “To Partner” brand-in-action examples

Katharina Schoening / Manager, Partner Marketing / July 2022
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Classification: Internal

PartnerConnect
Brand Style Guideline
Explore “To Partner” brand-in-action examples

Katharina Schoening / Manager, Partner Marketing / July 2022

© 2022 Software AG. All rights reserved.5

PowerPoint
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08: Events
Video start & end frames

FirstName LastName

Role, Company

Title headline
Sub headline
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Email banner w/  
Partner Blue stream

Email signature banner 
w/ Partner Blue stream

08: Events

Partner
Connect
event copy
Partner Connect location
July 7-9, 2022

Partner
Connect
Email banner 
Partner Connect location
July 7-9, 2022

Partner Connect message
Partner Connect messaging goes here

Learn how Partner Connect message
Partner Connect messaging goes here

Learn how
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08: Events
Website landing page

Coming soon...
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08: Events
Teams / Zoom backgrounds
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08: Events
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08: Events

PartnerConnect:
Simplify the 
Conneced World
Translate your business strategy 
into an operating model

PartnerConnect:
Simplify the 
Connected World
Translate your business strategy 
into an operating model

Generic Flyer or Poster
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08: Events
Directional signage

E V E N T  H E A D L I N E :

Simplify the
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Dynasty hall
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Simplify the
connected 
world
Dynasty hall
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08: Events
Horizontal banner

PartnerConnect

Simplify the
connected world

PartnerConnect

Simplify the
connected world
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08: Events
Parter promotional  
materials
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